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CLIENT PROPOSAL FOR THE COSME-
TIC BRAND INDIA ROYALE. A BLEND
OF MODERNITY AND TRADITION, THE
BRAND IDENTITY IS BOTH IMPACTFUL
AND ELEGANT, NATURAL AND CO-
QUETTE.

CONCEPT: A COMBINATION OF TWO
COLORS, BEIGE AND RED, HIGHLIGH-
TING THE DUALITY BETWEEN THE TWO.
CREATION OF THE VISUAL IDENTITY,
BRANDING, PACKAGING, AND SOCIAL
MEDIA STRATEGY.

PROPOSITION CLIENT POUR LA
MARQUE DE COSMETIQUES INDIA
ROYALE. UN MARIAGE ENTRE MODER-
NITE ET TRADITION, L'IDENTITE DE LA
MARQUE EST A LA FOIS IMPACTANTE ET
ELEGANTE, NATURELLE ET COQUETTE.
CONCEPT : COMBINAISON DE DEUX
COULEURS, BEIGE ET ROUGE, MISE EN
EVIDENCE DE LA DUALITE ENTRE LES
DEUX.

CREATION DE L'IDENTITE VISUELLE, DU
BRANDING, DU PACKAGING ET DE LA
STRATEGIE DE COMMUNICATION SUR
LES RESEAUX SOCIAUX.
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DISCOVER INDIA ROYAL, A COSMETIC BRAND THAT
REIMAGINES THE TIMELESS BEAUTY TRADITIONS OF
INDIA FOR THE MODERN AGE. BLENDING THE ELEGANCE
OF ROYAL RITUALS WITH CONTEMPORARY SKINCARE
INNOVATION, INDIA ROYAL OFFERS PRODUCTS THAT
HONOR INDIA'S RICH BEAUTY HERITAGE WHILE
PROVIDING EFFECTIVE AND REFINED SOLUTIONS FOR
TODAY'S NEEDS. A SENSORY JOURNEY ROOTED IN
TRADITION, ELEVATED BY MODERN SCIENCE, TO UNVEIL
YOUR NATURAL GLOW.

GRAPHIC DESIGN . PRODUCT DESIGN . INTERIOR DESIGN




